
 

TITLE: Business Development Officer 

PARTNER(S): Mongolian University of Life Sciences (MULS) and Mongolian Wool and 
Cashmere Association (MWCA) 

COUNTRY AND PLACE OF ASSIGNMENT: Ulaanbaatar, Mongolia 

CONTRACT DURATION: 12 weeks 

DESCRIPTION:  

Uniterra is a leading Canadian international volunteer cooperation and development 
program, jointly implemented by the Centre for International Studies and Cooperation 
(CECI) and World University Service of Canada (WUSC).  
Uniterra contributes to improving the socio-economic conditions of poor and marginalized 
communities in 14 countries and with over 170 partners in Africa, Asia and the Americas 
through the exchange of expertise and knowledge of Canadian and international 
volunteers.  Uniterra believes that economic growth, when inclusive, is the most powerful 
driver of poverty reduction. The purpose of the Uniterra program is to improve  the lives of 
some of the world’s most vulnerable populations by stimulating growth and facilitating 
access to the benefits of growing and diversified markets. To make this happen, we are 
working with our local partners to enhance the income of poor and marginalized women 
and youth  through better access to employment and income generation opportunities. 
Uniterra country program staff work with our local partners to design Uniterra assignments 
in the context of the country strategy, supporting the inclusion of women and youth in key 
economic subsectors.  
For more information on the Uniterra program, our approach and countries of focus please 
visit: Uniterra.ca. 
 
Mongolian University of Life Sciences (MULS) distinctively focuses on education, research, 
and innovation in the field of life sciences which constitutes the core of the economy of 
Mongolia, offering a wide range of academic programs. Its mission is to become a leading 
research-oriented university, as it believes the key to uncovering new knowledge is 
interdisciplinary studies, research, innovation and extension. An environmentally-
sustainable society is important to this leading research-oriented academic institution as it 
has vigorously engaged in the philosophy of Mission-Oriented Research and Education 
towards Sustainable Development, with aims that every student should be an observer, 
every professor should be a knowledge manager, and every researcher should be an 
owner of the high-tech, based on Research & Development. It has 5 principle academic 
units - schools, including School of Animal Science & Biotechnology, and 5 research 
institutes, including Centre for Innovation and Business Development. It was first 
established in 1942 as Faculty of Veterinary Medicine at National University of Mongolia 
and it had become an independent Institute of Agriculture with three basic majors: 
Veterinary Medicine, Zoo technique and Agronomy, separated from the National University 
of Mongolia in 1958. Before it applied its current name – Mongolian University of Life 
Science in 2014, it used to be named as Mongolian State University of Agriculture. It has 



 
about 411 faculty members, 9086 undergraduate students, and 2630 graduate and 
professional students.  
 
For more information: http://eng.muls.edu.mn/view_news.php?sub=43  
 
Mongolian Wool and Cashmere Association (MWCA), established in 1993, is a non-
government organization consisting of about 97 member enterprises and research 
institutions. MWCA’s purpose consists of: 

- support the production of quality cashmere products 
- create a high level of infrastructure with its members 
- improve the production of cashmere products in Mongolia 
- create a legal environment for supporting the investment in advanced techniques 

and technology 
- introduce Mongolian brands to international trading networks 
- improve connections between scientific organizations and governmental entities 
- upgrade work force skills 
- strengthen mutual understanding between the herders, manufacturers and research 

organizations 

The Association comprises 15 complex production factories, 23 primary manufacturing 
factories and over 50 textile factories. Together, they produce around 1.2 million textile 
products per year, and 800 textiles are exported to over 20 countries. MWCA also intends 
to address issues related to customs, tax and investment and problems facing the private 
entities and producers in the cashmere sector; and to organize short and long term training 
activities for capacity building of the cashmere sector staff. 
For more information: http://english.mongoltextile.mn/ 
 
RESPONSIBILITIES: 
 
Examine the GI branding development process, including:  

- The government policies and processes 
- GI registration process  
- SWOT analysis of GI branding development process 

Conduct an initial international market demand assessment by identifying: 
- The current trends of the yak fibre textile products 
- The opportunity for international markets e.g. geographically located in cold regions 

or countries with high end consumer product demand 

Identify and analyze case studies that are comparable, for example  
- GI branding for yak textile products in Nepal or Tibet, or other natural fibres 

 



 
- Help to develop a Long Range Strategic Plan for the Yak Fibre Project 
- Encourage the participation and representation of women and youth in all activities; 
- Draft reports as required by the Uniterra program and the partner organizations. 

 
QUALIFICATIONS: 
 

- Experience in working in GI and GIS methodology/technology; 
- Experience in collecting field data and processing for analysis would be an asset;  
- Knowledge and practice on Business development model for agricultural products, in 

line with potential target market framework, cost of manufacturing, profit margin, cost 
of marketing and transportation and other logistics, would be an asset; 

- Ability to analyze or test a few business models of agricultural products with 
networks with multiple stakeholders; 

- Experience and knowledge in international fiber and textile market is an asset but 
not mandatory; 

- Working experience in multicultural environments is preferable; 
- Ability to promote the accessibility and participation of women and men, especially 

young women and young men, in all program activities. 

 


